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CHRISTOPHER SEID
Content Strategist & UX Writer
3 Marina Drive, Catskill, NY 12414 (remote) 
cwseid@gmail.com • (207) 310-0789 ( creativeseid.com 
SUMMARY
Versatile, award-winning, digital-first content strategist, copywriter and people manager with expertise in UX writing, microcopy, marketing strategy, voice and tone development, brand storytelling, naming and brand positioning and more—across integrated channels.
EXPERIENCE

TD BANK Falmouth, Maine & Toronto, Canada

Senior Digital Content Manager/UX Writer 
6+ years
· Content manager, UX strategist and writer working remotely in an Agile PM ecosystem for TD’s responsive public and secure sites, for both the U.S. and Canadian entities 

· Engage and collaborate daily with UX/UI designers, product owners, PMs, SMEs, publishers, developers, business analysts—applying SEO, usability testing, accessibility requirements and more to create optimal user experiences with brand integrity
· Major projects include: TD Wealth Advice, TD Direct Investing, TD GoalAssist (now TD Easy Trade) mobile investing platform (Canada); TD Auto Finance secure payment portal, UX enhancements of self-service features for secure side checking and debit card customers (US); homepage strategy, SEO and content refresh U.S. Bill Pa (cross-border bill payment application), FAQ optimization, college saving calculator (CA), Direct Investing Index—investor sentiment tracker and more.  
NORTHEASTERN UNIVERSITY Boston, Massachusetts

Managing Editor/Brand Creative









      
 3 years


· Led the brand voice development for NU’s graduate College of Professional Studies and undergraduate school—across multiple channels and media—in collaboration with marketing managers, SMEs, UX/UI designers, developers, SEO analysts and others
· Co-developed, defined and managed the editorial style for the Northeastern undergraduate and graduate level brand, the Lifelong Learning Network, across all media channels—including social (blogs, tweets, etc.), banner ads, microsites and print materials
· Partnered closely with the university’s senior leaders, SME’s and management teams to define the communications strategy for the College of Professional Studies online learning channel—ensured messaging was aligned with the university’s strategic goals and SEO strategy and delivered on the promise to provide a fulfilling educational experience for lifelong learners
SEID HUSTLE Boston, Massachusetts & Portland, Maine
Freelance Creative Director/Writer 
12+ years 
· This is my night job. Freelance creative copy, content, UX writing and strategy for a variety of clients large and small, including: 
· Source.how startup (mission/manifesto, brand platform, voice & tone strategy)
· CIEE (lead gen and nurture email, marketing support materials—print and digital)
· Soakology  (brand positioning, strategy, copywriting—for print , display and digital
· Liberty Mutual (Supported a range of marketing communications creative) 
· Sperry Top-Sider (rebranding look book strategy and copywriting)
· Shambala Furniture Warehouse, HK (social media and multichannel strategy, print catalog)
· L.L.Bean (SEO content initiatives, omni-channel product content copywriting)  
THE ORVIS COMPANY Sunderland, Vermont

Senior Manager/Brand Creative
6 months
· Championed the Orvis brand DNA in voice and visual, across multiple channels (digital, catalog, retail) and stakeholder touchpoints 
· Lead writer for many email and homepage campaigns, including brand and product stories for men’s and women’s apparel
· Managed four full-time copywriters and one part-time intern 
L.L.BEAN, INC. Freeport, Maine

Creative Director/Copy
5 Years
· Led the concept and copy development for six multichannel, award-winning specialty consumer catalogs (fashion and apparel for Outdoor Sporting, Kids, Home, Outdoor Discovery Schools, Direct-to-Business and Traveler) and ecommerce llbean.com

· Hired, managed and mentored a team of four copywriters, two editors and one graphic designer

· Developed content and digital assets—concepts, product stories, cover lines, headlines and thematic openers, product naming and positioning—for use across all print and digital channels 


THE VIA AGENCY Portland, Maine & Columbus, Ohio
Principal/Content & Communications
4 years
· Led content development efforts for all marketing communications, including new business pitches, marcom plans, print ads, websites, brand journalism, lead gen email and direct mail

· Collaborated on creative and strategic direction with design leadership, staff and clients

· Co-managed staff of eight, instituting integrated marketing best practices, concepts, strategies and tactics across digital and print media
AWARDS (a selection)
Advertising 
2009: 1 Gold Multichannel Merchant Award: L.L.Bean Summer Outdoors 

2008: 1 Gold Multichannel Merchant Award: L.L.Bean Kids; 1 Silver MCM Award: L.L.Bean Hunting

2007: 2 Gold Multichannel Merchant Awards: L.L.Bean Outdoor, Summer and Winter

2006: 1 Gold Multichannel Merchant Award: L.L.Bean Kids; 1 Silver MCM Award: L.L.Bean Fishing,

Poetry & Photography
Prayers to the Other Life, Poetry, Marianne Moore Poetry Prize, Helicon Nine Editions, Kansas City
Age of Exploration, Poetry, Blue Light Book Award, Blue Light Press, San Francisco
Photography: Exhibitor, Somerville Toy Camera Festival, 2019 & 2020
 PRO BONO WORK
College Bound Dorchester, Dorchester, MA: Content strategy, UX writing and editing
The Telling Room, Portland, Maine: board member, 2012-2015  
Young Writers & Leaders Program, The Telling Room: mentor and teacher, 2014 
Full Plates Full Potential, Portland, Maine: non-profit organization in Maine addressing food insecurity
EDUCATION

M.F.A., Creative Writing; Vermont College of Fine Arts, Montpelier, Vermont 
